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Objectives

= to design and implement a new training program in
destination management.

= The purpose of SMARTDEMA is to create an app. and

gamified experience based on the citizens' Stories. The
_ conception of the idea is digital. Ideation, prototyping, testing
and iterating are the design thinking we need to apply.

= to train people to learn more effectively how visitors can
MAIN explore and experience any tourism destination through an

OBJECTIVES & emotion-based digital application.
DESCRIPTION OF = Eelaegiaiy

THE TRAINING = The training is based on SmartDEMA mobile App. to manage

PROGRAM the user experience in the territory (city of Izmir and
Ljubljana) to attract domestic and international tourists.

= This concept is fully in line with the EU directive about an
Initiative to reward innovative and smart tourism.

a comprehensive
collection of the
emotions that live
inside the emotion
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= 1. Participants in SmartDema Project
= 2. University and high school students

_ = 3. Tourism stakeholders, managers and professionals

= 4. Local people, citizens living in that city or
neighbourhood

= 4. People interested in tourism destination management

= 5. Influencers and those who are really interested in digital
and mobile tools and applications to discover the cities and
destinations.

= 6. Chefs, food specialists, dieticians, nutritionists,
gastronomy & culinary arts students, and those who are
really interested in local, healthy food and diets
(Note: a specific open digital badge was designed for this

group).




The participant is able to:

= |learn to manage and plan destinations based on the
principles of smart destinations through some digital
applications (using GEO-DEMA to create stories).

Why WI" th e = |earn the importance of potential scenarios for
linking the destination’s full range of services- from
ta rgEt grOUp accommodation, tours and activities to local public
get the transport
tl‘alnlng? = |earn the importance of offering individualized

support and service throughout the entire — from
pre-check-in and the ease of chat communication
when reviewing recommended and/or booked offers
on-site.




The participant is able to:

_ = understand various digital tools and applications to be used

for effective visitor & citizen participation in the destination
planning and decision-making process in the city.

Why W||| the = engage in a personalized way to discover citizens’ emotions
ta rget group triggered by different aspects caused by places in the city.

get the = understand the importance of interacting in real-time with

training? the destination.
. = understand and use digital tools such as GEO-DEMA App

to improve the level of information about the destinations
and how to use the data in terms of the digital destination
concept.




Basic

= Ability to analyse the needs of the digital tourism sector
considering its corporative values and the design of new
services and opportunities.

= Ability to analyse and understand the relationship
between tourism and local development within the

What Skl"S the SmartCity demands framework.
= Ability to learn independently and sensitivity to the

efficiency of smart destination tools.

learner will
acquire?

Specific

= Ability to develop studies and projects to implement
smart ICT solutions in destination management.

= Ability for the applicant of digital tourism technology
with user-friendly standards.



MODULES

The training consists of 5 modules:

= MODULE 1: Play Izmir Stories

= MODULE 2: Digital Event Organization Stories
= MODULE 3: Geo-App creation

= MODULE 4: Data Analysis

= MODULE 5: Open Digital Badge



MODULE 1

MODULE 1: Play Izmir Stories
Objectives:

= to describe the key concepts: emotions and emotions through
stories and storytelling

= to stress the role of emotions in the service industry, particularly
in tourism

= to understand the links between emotions, tourism and places
= to understand how to capture and communicate emotions

= to discuss the place of emotions in the tourism experience
managed by destinations

= to introduce an emotion-based digital application by a
destination (SmartDEMA)

= to understand the use of data generated by the SmartDema App
to capture the sense of emotion expressed by visitors/users

= to promote an understanding of visitors' needs and behaviour to
improve and individualise the tourism offer.

= to introduce step-by-step use of the SmartDema App.

= to learn how to create and play stories of lzmir



Why emotions are so critical?

* an emotion-based app. by a destination (SmartDEMA)

a comprehensive
collection of the
emotions that live
inside the emotion

[SmartDEMA

Stories that move you
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Not the ones speaking the
same language, but the ones
sharing the same feeling

understand each other.
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Revisit this question!
Why emotions?

The use of an emotion-based | Emotion at the heart of the

application by a destination: tourist experience

— We developed and tested the use of an emotion-based app. by a destination (SmartDema).

— Indeed, it is rare for apps. to associate emotions, life moments and values carried by
residents with places through geolocation.

— We explore the boundary between experience and emotion.

Co-Creation: The inhabitants co-create and co-value the destination through a
digital dialogue with visitors. (Tourism itself is a co-creation process!)

Our Strong Proposition/Argument: Emotion is at the heart of the tourism experience
(Aho 2001, Bastiaansen & al. 2019, Knobloch & al. 2017, Tussyadiah 2014)

Emotions should be an element of destination management programs.
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Emotions and Tourism @

SMARTD=MA
Evidence suggests that
— Experience is a process (Aho, 2001)
— Experience is an element of experiential marketing (Knobloch et al.,2017)

— Experience is composite: awareness and mindfulness, attention, memory, feelings, emotions, and a
cognitive pattern with experience (Skavronskaya et al., 2017)

Emotion is associated in the (tourism) literature with various tourist practices:
festivals, shopping, leisure parks, heritage, and adventure (Hosany et al., 2020).

Emotion has an aesthetic, artistic, literary, musical, spiritual, or cultural origin.
Emotions shape tourism experiences (Kim & Fesenmeier, 2015; Volo, 2016).

We consider that emotion gives the experience its memorable character and,
as such, is at the heart of the new tourism experience.

Emotions contribute to creating a lasting memory, thus influencing future
behaviour and travel choices.
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What is emotion?

 From an etymological perspective, emotion derives from the Latin motio 'to move'
and 'to emote’

 The motto of our Project: ‘Stories that move you’

 Emotion: is a complex reaction of the individual to a state of the environment or an
event (Gauducheau 2008, p. 390).

 An emotion is experienced, felt, and generates sensations and feelings.
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Emotions through stories/storytelling

Emotions are shared with others through storytelling, becoming powerful
motivators of future behaviour for self and others.

With these
emotions comes a
whole new world

of discovery that
begins right here
on SmartDEMA




Place Attachment

Places: are sources of identification and affiliation that give meaning and
purpose to life (Gustafson 2001; Williams & Vaske 2003).

People develop relationships with places, also known as place attachment.

Place attachment : emotional connection between an individual and a
particular spatial setting (Williams & al. 1992; Gustafson 2001; Williams &
Vaske 2003).

Place attachment "involves
an interplay of affect and
emotions, knowledge and
beliefs, and behaviors and
actions in reference to a
place"

Altman & Low (1992: 5)

People's relationships with place can represent a range of positive emotions from
love to contentment (Manzo 2005; Hidalgo & Hernandez, 2001).
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How to Capture and communicate emotion???
Observing emotion with emoticons

* Emotion manifests the mental state of the visitor. Today they are expressed on
social networks (Facebook, Instagram, Twitter, ...).

* These emoticons can be positive, negative, or relational.

* We need to capture the emotions :

— 1. Search in the tone of posts, photos, and messages, the nature of the emotions of what is
perceived and experienced by the visitor by analyzing verbal and non-verbal corpus.

— 2. Focus on emoticons to express emotions, a state of mind, or a feeling in the digital age.

] ] The library is managed by a consortium
ASCI: American Standardized Code for of major Internet players (Amazon,

: Apple, Facebook, Google, Huawei
Information Interchange. For exemple :) PPe, Facenoot, BO0gE, THawel,

Microsoft, Netflix, Oracle, SAP, etc.) who
refers to the Sn'lll'E'!"y’ W=, decide after a long study process if the

proposed emoticon can be included in
the catalog (https://home.unicode.org)




Emoticons in the service sector
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Capturing the emotion of visitors via emoticons

Emotion is complex and composite.

Emotion reflects several categories of mental dispositions, including the six

fundamental facial emotions identified by Eckmann (2002).

These are joy, anger, fear, sadness, surprise, and disgust. These emotions serve as the
basis for the development of other derived emotions. They have a universal character.

Table 1 - Emoticon palette to capture visitors' emotions

Emotions | Emoticons | Natures Manifestations Expresses
Joy &) Satisfaction, Happiness, A positive emotion
Success, Good mood,
Passion Contentment,
Interest
Anger ) Frustration, Closure, A negative emotion
Annoyance Nervousness
Fear o] Worry, Apprehension, A negative emotion
Concern Mistrust,
Fear
Sadness & Loss, Unsatisfaction, A negative emotion
Disappointment | Affliction
Surprise D) Unexpected, Enthusiasm, A positive emotion
Revelation, Wonder,
Astonishment Inspiration
Disgust @ Aversion, Contempt, A negative emotion
Reject Irritation

Source : according to https://www unicode.org/charts/PDF/UIF600.pdf
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The place of emotions in the tourism
experience managed by destinations

Residents: Narratives related Visitors: live like the locals
places and their emotions t and get off the beaten track
Traditional information
functions

L loee

Enriching the visitor experience by sharing emotions with
residents

Small data collection and
exploitation: User generated
content, device data,
transaction data.

Improving the attractiveness of the destination through
small data mining

20



Figure 1 - The place of emotions in the tourism experience managed by destinations

Nature of the information Category Example of content (not exhaustivg)
Information for visitors | Points of interest Musenms, archaeclogical sites,
produced by the monwments, chnrches.
territory's  staleholders Parks and gardens
and distributed by the | Ticketing and activities Theaters,
tourist offices Exhibitions
Guiding, visits, concierge service,
Leisure
Shopping, ...
Local informatien Local time
Weather,
Temperature
Tourist office, ...
Mebility to destination Schedules and Lines
Mobility sclutions (walling, cycling, bus,
streetcar, metro, etc.)
Route calculation, ..
Food and Lodging Hotels
Restanrants
Bars
FMfformation for visitors | Storytelling by  residents | Customization of towrs and itineraries |
produced by residents about their attachment to the | based on time at destination budget, and
place in relation to their | selected individual stories.
i and
— experiences,  uses
DL es.
e B el
Traditional Informatian CONCENT, devioe data,
Ffunctians transaction data.
) By
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| Enriching the visitor experience b sharing Emations with ‘ ‘ ImEcing the EEractivensss of the destination thraugh ‘
residents small data mindng
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What can we do with this data?

By proposing to visitors to express their emotion(s) by selecting from a panel of
emoticons, it then becomes possible to capture moments of satisfaction (positive emotion)
and moments of disappointment (negative emotions).

The use of location data will make it possible to associate a place/point of interest with the
emotions expressed.

Thanks to the app., we can capture the sense of emotion expressed by visitors/users

The data generated by the app. promote an understanding of visitors' needs and behaviour
to improve and individualise the tourism offer.

Ways for destinations to stand out and differentiate themselves.

It would be possible to respond to the following questions:
— how can a destination be enhanced through emotion?
— how a destination can explore visitors' emotions during and after their journey
— how to make their visits enriching experiences.
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STEP BY STEP USE OF THE WEB APP

How to make an icon of the Web App for 10s Phones?

® Open SAFARI browser

® Type the web address smartdema.es

o Click on the red icon, and a new window will open

® Logged in once and you stayed logged

e 7Scroll down and click on Add to home screen

Name the App SMARTDEMA.

< @m@

Ismartdema.es

Copy

Add to Reading List OO

ignin |SMARTDE... *

®

Add Bookmark M
Add to Favourites ﬁ
Find on Page Q
Add to Home

+
Screen

Sign in | SMARTDEMA

An con will be added 0 your

Home Screen 0 you can quickly

access thes website

How to create the icon App for Android?

® Type on the browser smartdema.es.
e The screen below will appear click on the three

dots and new window will display.

e Tap on the Add to Home Screen.
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HOW TO POST A STORY?

The stories are geolocated. Your post and stories will appear by
clicking onthe MAP icon.

The MAP icon takes you to your last position when you used the App.
If you werein Paris, it takes you to Paris. To locate you at the point you
are now. The MAP has a tool on the rights ide just below the satellita
layer. If youarestillin Paris, no problem, keep the position.

To post the Story, you click on the map where the Story is happening
or happened.

The App puts a red PIN and opens a dialogue tab. In this dialogue tab,
you can see a video, photos, text, emoijis, and icons graphic interface.

Each icon has a different colour. Once the red PIN is on the MAP, you

choose the kind of media you want to upload. It can be simple 300
character text, aphoto, a video or just emojis. Story text must exist in
all formats.

On the MAP, you will see your Story but other people's stories as well.
Each Story has a different Media.

trasrmcoanm

Mediarefers to video, photo, emoaji... | varsseesevaas

smartdema.es I
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Go to

e www.smartdema.org

or

e www.smartdema.es

SMARTD=MA
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http://www.smartdema.org/
http://www.smartdema.org/
http://www.smartdema.org/
http://www.smartdema.org/

a comprehensive
collection of the
emotions that live
inside the emotion

§MARTDEMA o,

stories that moves you
| «ss' PLAY AND DISCOVER
THE CITY STCRIES !l

Scan the

2020-1-TR01-KA203-092920

Please Reglster ( heck your emanl orthe
spam box)

*Avoid these characters in the registration (1,0,¢,.5,0)

Reac]y to create your stories or
interact Wlth the ones arouncl you.

G [nttps://www.Face'yool(.com/smartdemaproject Wants to lirllow more alnout
the project go to

e TR http:/ / smartdemaproject.org

arscion camaiomd i
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Register first!

B sionin 7 SMARTDEMA x + v = x
&« C & https/fsmartdema.es/index.php?sec=acceso 2 ¥ #» 0O Q H
€ MainPage @B YouTube - Broadcas.. € Facebook % Dokuz Eylil Univers.. JP Pegasus Ailines | U.. [ Itinerario ViaMichel.. [ ViaMichelin: mappe.. o Vimjo - Kisisel baki.. G Google |L] HomePageofthe.. @ economia @ Yénetim Bimi/An. G Google Yeni Klasgr »

Stories that move you

PASSWORD

Forgot the password?
sSign up

buraya yazin Ginegli

27



ﬂ New stories / SMARTDEMA x

< C

€ MainPage @B YouTube - Broadcas.

£ Aramakic

buraya yazin

//smartdema.es/i

+

© Facebook

Eyliil Univ

P Pegasus Airlines | U... [ Itinerario ViaMichel

Home

Map

Routes

My stories
Favorites
Rewards
Terms of use
Cookies policy
Privacy Policy

My data
My photo
Sign out
(ST S |

- i =0

Home Page of the...

oYQ#

[A viaMichelin: map \/ Vimjo - Kisisel bak G Google

Translate this

ol o

tim ve yolculugumun biyGk bir kismi izbanda gegti. Rahat ve keyifli idi
fade yapmas: da cabast

ok keyifll bir yolculuk 0. Alsancak Karsiyaka ve Karsiyaka Konak feribotlarini
nunuMm.

Han
He bulunuyor. Izban'da Alsancak duraginda inip turnikeyi gecer gegmez sizi
e kalabahk cluyor ve siklar nedeniyle trafik yogun

©

® economia @ VYonetim Biimi/An.. G Google

@ 32°C Gnesli

Q

00:57
19.08.2022 E4
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B Map / SMARTDEMA X + v - O

o2 x »0M :

@ Yonetim Bilimi /An.. G Google Yeni klasor »

< C A ht
Q) MainPage @B YouTub

'smartdema.es/ir

) raceb

[A ViaMichelin: mappe... N/ Vimjo - Kisisel bak G e I the.. 3

SEARCH

ADDRESS / PLACE

19.08.2022

01:42
L Aramak icin buraya yazin B @ 3:°C Gunesli ~ 3 « @ oz Q) 5
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B Map / SMARTDEMA X + v - O

o2 x »0M :

@ Yonetim Bilimi /An.. G Google Yeni klasor »

< C A ht
Q) MainPage @B YouTub

'smartdema.es/ir

) raceb

1] Home Page

OoYQuw

SEARCH X

izd

[A ViaMichelin: mappe... N/ Vimjo - Kisisel bak G

12Q Girisimcilik Merkezi

120, 35210 Konak/Izmir, Tarkiye

19.08.2022

01:43
L Aramak icin buraya yazin B @ 3:°C Gunesli ~ 3 « @ oz Q) 5
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X

e w »0M :
Yeni klasar »

[ An...

@ Yonetim Bilim

& economia

1] Home Page of the..

OYQuw

x  +
[ ttinerario ViaMichel.. [ iaMichelin: mappe.

B Map / SMARTDEMA
& https;//smartdema.es/index.php?sec=mapa
Dokuz Eyitil Univers...  JP Pegasus Airlines | U

< C
.. ) Facebook %

& YouTube - Broadcas... e

€ Main Page
Map

All Videos Photos Emotions Messages TOP10

1409;g).

o
&
3
<

Ay

01:44
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£ Aramak igin buraya yazin




. Map / SMARTDEMA x + e - X

&« C @ hitpsy/fsmartdema.esfindex.php?sec=mapa ¢ 2 % ®» 0O 9 H

€ MainPage @B YouTube - Broadcas.. € Facebook % Dokuz Eylil Univers.. JP Pegasus Ailines | U.. [ Itinerario ViaMichel.. [ ViaMichelin: mappe.. o Vimjo - Kisisel baki.. G Google |L] HomePageofthe.. @ economia @ Yénetim Bimi/An. G Google Yeni klasér »

OYQu

POST VIDEO

CHOOSE VIDEO

TITLE

INFO, 600 CHARACTERS MAX

)
)

)4
3
"

HASHTAG

) 0000000000
0000000000

£ Aramak icin buraya yazin - @ 32°C Gunesli
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ﬂ Map / SMARTDEMA X + N - X
e w »0M :

e L] HomePageofthe.. @ economia Yénetim Bilimi / An... Google Yeni Klasgr »

OYQuw

& c @ https;/fsmartdema.es/index.

HASHTAG

EMOTIONS

Happy Sad-unhappy
Joyful Fear

Romantic Anger

Excited Ashamed
Proud Worried
Inspired Boredom
Hopeful Disgust
Peaceful Guilty
surprised Disappointment
Relaxed Uncomfortable
Nostalgic

EMo2IS

PEEEREEVELEQVODVOC)

PHLEEROCOOEREREEOVOLE

OEEOOEEEEEELWEEOOOE

gggg@@@@@@tﬁ@@@@a @&
Igl

03:47
19.08.2022 E4

£ Aramak icin buraya yazin - @ 32CGunesli A 3R BB EE D)
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ﬂ Map / SMARTDEMA x + e - X

e w »0M :

€ MainPage @B YouTube - Broadcas.. € Facebook % Dokuz Eylil Univers..

& C & nht

//smartdema.es/in

[ itinerario ViaMichel.. [ iaMichelin: mappe.. o Vimjo - Kisisel bak G Google (1] HomePageofthe.. @ economia @ Yonetim 8ilimi/An. G Google Yeni klasgr »

OYQuw

CHOOSE PHOTOS

Caracteres 5 /100

INFO, 600 CHARACTERS MAX

Caracteres 24 /600

HASHTAG

caracteres 7/300
EMOTIONS

Happy Sad-unhappy
Joyful Fear

Romantic Anger

Excited Ashamed

Proud Worried

Inspired Boredom
Hopeful Disgust
Peaceful Guilty

surprised Disappointment
Relaxed Uncomfortable

03:48
19.08.2022 E4

£ Aramak icin buraya yazin C Ginegli ~ o 33 # B & @ & )
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ﬂ Map / SMARTDEMA x

& C & nty

€ MainPage @B YouTube - Broadcas.

//smartdema.es/ind,

[A ttinerario v

Michel.. [3] ViaMichelin: mappe...

\ Vimjo - Kisisel bak

1] Home Page of the..

OYQuw

Caracteres 24 / 600

HASHTAG

EMOTIONS

Happy
Joyful
Romantic
Excited
Proud
Inspired
Hopeful
Peaceful
Surprised
Relaxed
Nostalgic

Sad-unhappy
Fear

Anger

Ashamed
Worried
Boredom
Disgust

Guilty
Disappointment
Uncomfortable

Caracteres 7/300

& economia

@ Yenetim Bilimi / An...

P |

e x » 0

Yeni klasar

EMOJIS

PRRERYELLRLEODLOO

PRLEROLOOEREEEVLYOLE®

OEEEOELEEEELEMNE®OE

gggg@@@@@@m@(@@@a @&
IQI

0348
B W®BY g B

n buraya yazin ‘ 34°C Gunesli
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ﬂ Map / SMARTDEMA x + e - X

< c a

€ MainPage @B YouTube - Broadcas.. @ Facebook % Dokuz Eylil Univers.. JP Pegasus Airlines | U... [ Itinerario V

s;//smartdema.es,

e w »0M :

chel.. [ ViaMichelin: mappe.. o Vimjo - Kisisel bak G Google (1] HomePageofthe.. @ economia @ Yonetim 8ilimi/An. G Google Yeni klasgr »

OYQuw

v

caracteres 5/100

INFO, 600 CHARACTERS MAX

Caracterss 24 /600

HASHTAG

caracteres 7/300
EMOTIONS

Happy Sad-unhappy
Joyful Fear

Romantic Anger

Excited Ashamed
Proud Worried
Inspired Boredom
Hopeful Disgust
Peaceful Guilty
Surprised Disappointment
Relaxed Uncomfortable
Nostalgic

EMOIIS

LRRLLEUBLLLLOBROO

03:48
Ganegli  ~ o €8 ) i 5

buraya yazin
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ﬂ Map / SMARTDEMA X + N - X
e x R 0O0M :

chel.. [ ViaMichelin: mappe.. o Vimjo - Kisisel bak G Google (1] HomePageofthe.. @ economia @ Yonetim 8ilimi/An. G Google Yeni klasgr »

OYQuw

< c a

€ MainPage @B YouTube - Broadcas.. @ Facebook % Dokuz Eylil Univers.. JP Pegasus Airlines | U... [ Itinerario V

s;//smartdema.es,

Caracteres 5/100

INFO, 600 CHARACTERS MAX

Caractares 24 /600

HASHTAG

Caracterss 7 /300
EMOTIONS

Happy Sad-unhappy
Joyful Fear
Romantic Anger
Excited Ashamed

s 0349
buraya yazin g =D g T
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Aramak

‘You are an Expert on city stories that move
people because you got an audience of 100
likes and 100 comments congratulations. You
have reached the top.

You become a Master of staries that move
when people give you at least 50 likes and 50
comments.

You become & Guide when you wrote at least
©one story that moves people, and the story
collects at least 25 comments.

An Explorer is a traveller that search for
stories that move: She/he finds unique
stories that are worth snaring. Find the
hidden stories that move you and share:
them with your friend. When you get 25
stories shared, you earn your Explorer
credential

@ 32°C Ginesli ~

B S m oz )

04:09
19.08.2022 E4




B Map / SMARTDEMA X + v - O

¢ C @ hups P x »06 :

Q) MainPage @B YouTube - Broadcas.. () Facebook % Dokuz Eyliil Univers.. JP Peg

An.. G Google Yeni klasor »

Airlines | U... [ Itinerario ViaMichel.. [3] ViaMichelin: mappe... N/ Vimjo - Kisisel bak G Google I] Home Page of the... @&

Map
All Videos Photos Emotions Messages TOP10 O B_y Emoticos
= (O Happy
% ® O Joyful
@ () Romantic
() Excited
Proud
() Inspired
Hopeful
() Peaceful
Surprised
() Relaxed
() Nostalgic
Sad-unhappy
Fear
Anger
Ashamed

Boredom

Disgust
Guilty

Disappointment

@)

O

O

@)

() Worried
O

O

@)

@)

(

Uncomfortable

APPLY CHANCES

. 01:39
L Aramak icin buraya yazin [ } @ 34°C Gonesli A CBE®EY gunn B
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*MODULE l:Play Izmir Stories

MODULE 1 (continued)




Routes and Stories




= OYQu

kendinle bas basa olmanin en glizel
adresi

STORIES

— The stories reflect the real
sentiment of citizens/people
concerning the city and
destination of lzmir.



SMARTD=MA

STORIES T

STORIES THAT

— The users until now have shared stories & routes about lesser-
known, hidden, undiscovered destination spots that are worth
seeing in lzmir and its districts.

SH T,

5.0 mme

¥ SMARTD=MA

National Gallery
* of Slovenia

qm?
5%
mg &
c w
&
‘5"3
;
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3
0
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SMAXRTDO=MA

STORIES THAT MOVE YOU

OYQuw

Yerdeniz Kitap¢:is:

Yerdeniz Kitapg:s:




ﬂ Map / SMARTDEMA x + e - X

& C & nht

€ MainPage @B YouTube - Broadcas.. € Facebook % Dokuz Eylil Univers..

e w »0M :

//smartdema.es/in 1apa

s G 1] HomePageofthe.. @ economia @ YonetimBiimi/An. G Google Yeni klasar

[ itinerario ViaMichel.. [ iaMichelin: mappe.. o Vimjo - Kisisel bak G Google
OYQ U

Foga'ya girmeden 8nce, o son yokusu inerken tad: damakta kalan bir manzarayla Kargilagirsiniz.
Foca tim guzelligiyle karsinizdadir ve siz bir masal dikesine geldiginiz duygusuna kapilirsimiz. Iste

bu anlarda ik dikkatinizi ceken seylerden biri o gérkemli kale Uzerindeki magrur ve yalmz agactir.
Hafif yana egik haliyle gelenleri karsilayip, selamlyor gibidir. Yakinuna vardiginizda, tarihi kalenin
basinin Gstinde tasdig 0 agacin ashnda hic de yalmz olmadigini gérirsiniz. Basinda dénlp duran
martilar, gelip gidip

# Foca Kale

Translate this

01:21
pel Aramak icin buraya yazin 7 D) 19.08.2022 E4
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ﬂ Map / SMARTDEMA x +

//smartdema.es/in

& C & nht

€ MainPage @B YouTube - Broadces.. @ Facebook

£ Aramak igin buraya yazin

1apa

Dokuz Eylal Univers...

oYQ

Before you enter Foga, you will encounter a palatable view as you descend that last slope. Foga is
in front of you with all its beauty and you get the feeling that you have come to a fairyland. Al

these moments, one of the first things you notice is the proud and lonely tree on that magmflcent
castle. It is as if he greets and greets those who come with a slight bow. When you get close, you
see that the tree that the historical castle carries on its head is not alone at all. Seagulls whirling

around, coming and going

# Foca Castle

Romantic, Inspired
Transiate this

[ itinerario ViaMichel.. [ iaMichelin: mappe.. o Vimjo - Kisisel bak G Google (1] Home Page of the...

&

economia

@ Yonetim Bilim

[ An...

v

= X

e w »0M :

Yeni klasar

. 01:23
D) ge0 Fh
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v - X

B Map / SMARTDEMA X +

o2 x »0M :

»

'smartdema.es;

€ C ar

Q Main Page

Yeni klasor

1] Home Page of the

OoYQuw

N~V

Foga'ya geldiginizde, sahil boyunca ylrimekle yetinip ara sokaklara girmeme yanilgisina
dustuyseniz, etrafi tarihi tas evierle cevrilmis, metal dev bir horoz heykelinin susledigi, hikayesi M. O
600110 yillara kadar dayanan Marsilya Meydanin: géremediniz ve ok sey kacirdiniz demektir.
#Foca #Marsilya

Excited, Nostalgic
Translate this

” 01:33
@ 32°C Gonesli ~ ® 7D 90 B

L Aramak icin buraya yazin
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»

B Map / SMARTDEMA X +

'smartdema.es;

€ C ar

Q Main Page

Yeni klasor

1] HomePageofthe.. @&

OoYQuw

N~V

If you made the mistake of walking along the beach and not entering the side streets when you
came to Foca, you did not see the Marsellle Square, surrounded by historical stone houses,
decorated with a giant metal rooster statue, whose story dates back to 600 BC, and you missed a
lot.

#Foca #Marseille

Excited, Nostalgic
Translate this

” 0134
@ 32°C Gonesli ~ ® 7D 90 b

L Aramak icin buraya yazin
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ﬂ Map / SMARTDEMA X + el = X
<« C @t o2 x »0M :

Q Main Page

»

'smartdema.es;

Yeni klasor

1] Home Page of the

OoYQuw

N~V

Aybalaseicen 20211025

Foca'da oglen saatlerinde bir tilkiyle Karsilasma intimaliniz olabiliyor. Bu durum sagirtic: oldugu
kadar sevindirici de. Hala bir yerlerde dogal yasamin devam ettigini bilmek guzel. Bu hayvanciklar
buranmn insanlarindan zarar gelmeyecegine inanmis olmals ki, hic irkmeden dyle durup
gozunlizun icine bakiyor. Lafonten‘in anlattig: gibi kurnaz mi bilmem ama sevimli oldugu kesin...

#Foca # Dogal Yasam

Joyful, Excited, Surprised
Translate this

” 01:36
@ 32°C Gonesli ~ ® 7D 900 B

L Aramak icin buraya yazin
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B Map / SMARTDEMA x

€ Cc

Q Main Page

L Aramak icin buraya yazin

'smartdema.es/in

& Yeni klasor

@ Yonetim Bilimi /An.. G

1] Home Page of the

OoYQuw

v/ Vimjo - Kisis

€) Facebook % Dokuz Eyliil Univers.. JP P

Aybalaseicen 20211025

You may encounter a fox at noon in Foga. This is as encouraging as it is surprising. It's good to
know that nature still exists somewhere. These little animals must have believed that the people of
this place would not be harmed, because they just stand there and Iook you in the eye without any
fear. | don't know if he is as cunning as Lafonten describes, but he is definitely cute...

#Foca # Natural Life
Joyful, Excited, Surprised

Translate this

@ 32°C Gunesli ~

v -

- 0136
® 7D 19000

X

o2 x »0M :

»

)
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B Map / SMARTDEMA X + v = X

< c o x »0M :

Q Main Page (O Yeni Klassr »

1] HomePageofthe.. @&

OoYQuw

nia @ Yonetim Bilimi/ An.. G

A
— Nuiaycan 2021m27

80'ler tarzini benimsemis bir kafe
#izmir

Happy, Nostalgic <@

Translate this

= . % 0357
L Aramak icin buraya yazin @ 3:c Guanegli  ~ - D) 19.08.2022 54
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B Map / SMARTDEMA X + v = X

< c o x »0M :

Q Main Page (O Yeni Klassr »

1] HomePageofthe.. @&

OoYQuw

nia @ Yonetim Bilimi/ An.. G

A
— Nuiaycan 2021m27

A cafe that adopts the style of the 80s
#lzmir

Happy, Nostalgic <
Translate this

= . % 03:58
L Aramak icin buraya yazin @ 3:c Guanegli  ~ - D) 19.08.2022 54
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STREETS OF PERGAMON

20220328

Bergama'da bulunan Kara Halil sokak, Kilig
Ali sokak ve Sazelli sokaklannda dolagirken
kendimi adeta gegmige yolculuk yapar gibi
hissettim, Rengarenk cumbal evierij
oldugu sokaklarda dolagiwken huzur ve
mutiulugu birlikte yagadim. Tam bir
nostalji yuruyusu oldu

#bergamasokaklan #bergama

Heyecanh, Nostaljik

Bunu gevir

smartdema.es

JUST BE VEGAN RESTAURANT

v

= OY QW
k
' velizguterss 20220324

Vegan beslenmeye yonelik Izmir'in nadir
Vegan restoranlarindan biridir.
Kahvalti'dan akgam yemegine kadar
gunun her 6gunune uygun vegan yemek
alternatifleri sunmaktadir.

#vegan #bostanlivegan #justbe

"7,

Mutlu, Neseli

Bunu gevir

PERGAMON

v Q

00n28

sinirlannda hayatimda en farkh, en
buradan olmayan hisleri yagadsm,
asklepion'u, asklepion'daki gifalk cegmesi
muzeleri, yaylalara giden buyulu yolu,
tiyatrosu, tapinaklan, kil aviusu, Ginar
altindaki o sicak ortarmu, tag evieri ile bende
yeri cok bagka olan yerdir bergama. oyle
GOk uzun bir sure de kalmadim. ama o
kisacik sure igine dahi ok fazla gsey
s9dirchm

#bergama
Romantik
o

Bunu Gevir




SERENITY IN GUZELBAHCE IZMIR

k

\ 4
Y Q

Cargrwuh xannn

Oglum ve benim en sevdigimiz sey
terasimizdan denizi seyretmek ve sahilde
yurumekti. izmir, hem buyuk sehri hem de
sahil kasabasi hissind ayni anda veren nadir
yerlerden biri. Cok ozledim

#izmir #iguzelbahce #seasidelife #rott

Mutlu, Nostaljik
Bunu gevir

I1ZMIiR KONAK SQUARE

—  the sk 20211026

Zaman makinesi icat edilmedi belki ama
ona ulagmak zor degil izmir kadar yakinda

Konak Meydant
Mutlu, Negeli, Romantik, Heyecanl,

Gururlu, Umutlu, Huzurlu, Rahatlamig
Bunu cevir

IZMIR AND SPORT

o 0 ‘

Izmir bUyGdOgam yer , bostanh her zaman
spor faaliyetieri yapabildigimiz , camimz |
her sikilchganda yasemin cafenin ordaki \
basket sahalannda cyun oynadiimez ,
sabahlan mavigehirden bostaniya
kogtuumuz akgamlarnn ise cargida bie

kahwe igtigimiz cocuklugumdan beri
vazgegmed

yosun kokardi o bile ozienkyor , Gzietiyor.
#izmir #spor #bostank

Mutl i, H I, Gururl
u, Negeli, Heyecanh, ] =i

smartdema.es




i : YAYA RAW
SUNSET IN BOSTANLI SUT CICEGI DESSERT RESTAURANT HEALTY FOOD RESTAURANT

v v OY Q W — v OY Q s

-
-

\
\ Y Q [C - 20220325 : 0329

L
= edasen 20211120

Adindan da anlagilacad: gibi gunbatiminin
en guzel manzarasi buradan. Sadece ’
oturup rahatlamak bile ¢ok fyi geliyor

#chill #rahat #sunset #gunbatimi > _

a9, . Sk
7 4 Negeli, Romantik, Esinlenmig, Huzurlu, 5 Kazandibi tatlsi severlerin bir numarali
Rahatlamig / mekanidir. Kazandibi'nin fistikl, Antep Kale Bow tarifi Ketojenik, Glutensiz, Vegan
=~ = | fistkli, bademli alternatifleri sunulmakta. ve Vejetaryen beslenmeye yonelik zengin
v Seker miktar cok az ve glutensiz mentye sahip harika bir restorant
alternatifleri de bulunmakta
#vegan #vejetaryen #glutensiz #ketojenik
#kazandibi #tatli #sUtcicegitathcis 9 &2
Mutiu rful_ly,.l!eoeli. Heyecanh
’ ' Bunu gevir

Bunu gevir

smartdema.es




Routes and Stories




B Routes / SMARTDEMA x + v - B3

&« C @ hitpsy/fsmartdema.es/index.php?sec=rutas ¢ 2 % ®» 0O 9 H

fichel.. [ ViaMichelin: mappe.. Ao/ Vimijo - Kisisel bak G Google (1] HomePageofthe.. @ economia @ Yonetim 8ilimi/An. G Google Yeni klasgr »

oYyaQae®

€) MainPage @B YouTube - Broadcas.. 3 Facebook % Dokuz Eylil Univers..,

Doza'dan Denize: sergi, kent orman: ve deniz mizesi
20220325  YeNzgulers?

Bostanli'dan Dogal Yasam Parki'na uzanan bisiklet rotas:
20220325 velizgulersT

Tarih Kokan sokaklar: ile Mithatpasa
20220324 Yellzgulers?

kentimizmir rotas:
20217119 emirozeren

Izmir'de huzurlu bir ylrayds 3)
2021119 EmF

Kugiik Brezilya Rotas:

20217119 emirozeren

Konak Miizeleri Rotas:
20220325  Yellzguler37

04:06
pel Aramak icin buraya yazin C Ganegli 4 = = @) 19.08.2022 E4
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How to create your own route

B Routes / SMARTDEMA X @) Stories that move you x | @ THEPROJECT x| + v = X
&« C @ hitpsy/fsmartdema.es/index.php?sec=rutas e =2 %« » 0 9 H
€ MainPage @B YouTube - Broadcss.. P Facebook % DokuzEyldl Univers.. JP Pegasus Airlines |U.. [ ltinerario ViaMichel.. [ ViaMichelin: mappe.. o/ Vimjo - Kisisel baki.. & Google (L] Home Pageofthe.. @ economia @ Yonetim Biimi/An. G Google Yeni klaser »

oYyaQae®

Alsancak Kiliseleri
20220324  Yelizgulers?

Sahaflar Nostalji Rotas:
20220324 Yelizguiers?

KULTUR SANAT ROTASI
20220321 Vellzgulers?

A rotas:
20220721 Funda

Keyifli
2021120 riratylimaz

Izmir'e gidince mutlaka géralmesi gereken yerler...
20217113 nazimigamni

Kent Arsivi ve Bas:in Tarihi [zinde
20220327  Yelizgulers?

0412
D) sqopa0

n buraya yazin . 34°C Gunesli
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X

B Routes / SMARTDEMA
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v = X

B Routes / SMARTDEMA X @ Stories that move you x | @ THEPROJECT x| +
&« C & https/fsmartdema.es/index.php?sec=rutas e =2 %« » 0 @ H
€ MainPage @B YouTube - Broadcas.. @ Facebook % Dokuz Eylil Univers.. JP Pegasus Airlines | U... [ Itinerario V [A ViaMichelin: mappe.. o Vimjo - Kisisel baki.. G Google L] HomePageofthe.. @ economia @ Yonetim Biimi/An. G Google Yeni klaser »

= OYQ®
Routes

=D

“=uasKalE

EBEIEIE-DEDED

Cnaractars 5,/100

INFO, 600 CHARACTERS MAX

Chnaracters 24 / 600

HASHTAG

Charactars 7 /300

EMOTIONS

(O Happy [0 sad-unhappy
O Joyful O rear
() romantic O Anger

(O excitea

04:18
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B Routes / SMARTDEMA X @ Stories that move you x | @ THEPROJECT x| +

~ = x
&« C @ hitpsy/fsmartdema.es/index.php?sec=rutas ¢ 2 % ®» 0O @ H
€) MainPage @B YouTube - Broadcas.. P Facebook % DokuzEylil Univers.. JP Pegasus Airlines | U.. [ Itinerario ViaMichel.. [ ViaMichelin: mappe.. A Vimijo - Kisisel bak G Google (1] Home Page of the...

B economiz @ Yenetim Bilimi/ An.. G Google Yeni Klasgr »

= OYQ®
Routes

“=uasKalE

=D

<

characters 7/300

EMOTIONS

O Happy D Sad-unhappy

O Joyful D Fear

O Romantic D Anger

O Excited D Ashamed

8 Proud 8 Worried
Inspired Boredom

O Hopeful D Disgust

O Peaceful D Guilty

O Surprised D Disappointment

O Relaxed D Uncomfortable

O Nostalgic

EMOIIS

008000600 V0000000
CICICICICICICICIHCUCICICICICIEIC G-
COCOCIICICIEIICICIEI W JCIC ICIHEIC KK
SHEISITHODOO & Q& w w2

TO POST

A Aramak igin buraya yazin @ Gunegli
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— The users have created new, different routes to reflect the
special, various type of interests of citizens in lzmir.

— Examples of these routes:
* The Jewish heritage route
* The Vegan route by Ferry
e Urla vineyards route by bike
e Zlibeyde Hanim route with her memories
e city's culture and art route
* The churches route of Alsancak
* second-hand booksellers’ nostalgia route
* [zmir Clock tower and the ancient city of Agora
e Museums of lzmir
* The city archive and press history route



Second-hand Booksellers’ Nostalgia Route
(nostalgia route to old books)

= OYQ®

Rotalar

2
g
£

<]

Sahaflar Nostalji Rotasi

Yelizgulers?

durads olan Ege Kitap ve Plakta unutulmaya

Rotarr ik '

us 45T plaklarn w 3 romaniar arasinda
sidecek, Ikincl duragi olan Palto sahafta nadir

=5kl Kitaplan bulabilirsiniz, Rotarun dintenmse

tast olan Cuqukiu Cale'de Turkive'nin he
an nadir gazoziar arasinda se
Z Son durafirmiz olar
Nas gerekenier’ i

AP Kurtianna Yo i ¢

naan gunumuz




VEGAN ROUTE WITH FERRY

= OYQ ®

Rotalar

65



CULTURE AND ART ROUTE

v

OYQ®
Rotalar [+

”““"‘""""‘7)’ o g

e
KULTUR SANAT ROTASI “ o o
0020820 Yelagulerd?

Arkas Sanat merkezi, AtatUrk Mizesi ve Seiquk Yasar
Sanat galersini kapsaysn yarnm gQuniGik kultGr ve sanat
rotasnda gecmis fle GUNUMOZ aratndaki kdpriye
sanatsal boyutta tandd etme imian bulacaksanz

Fsanat Ssanatrotasi Sart Bartroute Bactgallery
granatgaler s

Mutiy, Romantik, Heyecank, Huzuriu, Rahatiameg,
Nostaljik
a0 3

Be 9419 m seyahatin ve 3 hikayolor.

VEGAN ROUTE WITH FERRY

v

— OoOYQ®
Rotalar [+

%

“ee
Vapur lle Vegan Rotas:
J0I20324  Yelzgulers?

Zmirin deniz kokan havasini iICimize cekedileCedimiz bir
guUNIGk rota sizieri beldiyor. Gune Just Be vegan
Restoran'da enfes vegan kahvalts lle baglyoruz. Keyfl
kahvaltrun ardindan Bostank vapur iskelesinden
pasaport-alsancak vapuruna biniyoruz. Yaklagik 20 dakika
sUrecek olan vapur seyahatinizde martiar size eglik
edecok Asancak vapurundan inince lzmirin en kalabakik
Gargilanndan biri olan Kibers Sehitierl caddesnde abgveriy
yopabilic vaya cumbah evierin cldugu sokakdtan
gezebilirsiniz. Son durademiz ise kahveniz ve vegan
tathna ytyebd

#bostankalsancak vegantotas #saghkdhbesionme

Muthu, Negeli

ANOTHER MENEMEN WITH
LESSER-KNOWN ARTIFACTS

v

Rotalar

Sk oy ko™

"ee

Az Bilinen Eserler lle Bir
Baska Menemen
20220125  Vellagubers?

OYQ®

Menemen denilince akla itk Menemen ¢omiedl veya
Monermen olayr golit ancak ov Lahphl yapmeg oidudu

mulletiere ait ber Gok eserl de iginde
Rum ve Turk eserler ike hristiyaniik

banndurnaktady
ve islarniyetin zlerini

tagryan bu rotada gegmigten gunumuze dek ayakta

Kalmay! Dagarmeg az Diknen eserler|
Sahip olacakung.

Emenemen

Nostaljik
-

o

lle 8758 m seyahatin ve 4 hikayoler

| gorme imianing

smartdema.es
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ALSANCAK CHURCHES

v
— OYQ®

Rotalar (+]

Alsancak'da bulunan ve lzmirli Levantenier tarafindan
yapunimig olan Mirstiyanhin dnemli 3 kilisesinin yer
ald inag rotast Inang, ibadet ve sanatsal izleri
kegfedebilecediniz onemii bir rotadir

Huzuriu, Rahatlarmag, Nostaljik
g0z

lie 8218 m seyahatin ve 3 hikayeler

smartdema.es

STREETS OF PERGAMON

v

= OYQ
Rotalar

®

+)

Bercama

000

Bergama Sokaklan . v o

20220325 Velagulers?

Bergama muzesinden baglayarak karmiz) Bazilika'ya
uzanan rota Bergama sokalklanna dodru ilerfiyor. Adeta
agik hava mGzesini andiran Bergama sokaklan fotodraf
gekmek igin ok uygun yapidaria bezenmig.

abergama ¥baziika sbergamasokakian

Huzuriu, Rahatiarreg
L

e 18394 m seyahatin ve 5 hikayeler

NOSTALGIA ROUTE TO OLD BOOKS

v
= oYya®

Rotalar

PO VY oy

©000, ©

Sahaflar Nostalji Rotas:
20220524  veSaguiersT

Rotanin ik durady olan Ege Kitap ve Plakts unutulmaya
U2 tutmus 45Tk plakian ve Cizgi romaniar arasnda
gesmige gidecek, ikinci duraly olan Palto sahafta nadir
bulunan eski ktaplan bulabirsiniz. Rotanen dinkenme
noktas olan Guguidu Cate'de Turkdye'nin her
baigesinden gelen nadie gazoriar araunda seciminizi
Yopep serinleyebilirsiniz. Son durafprmez olan Yerdeniz
Kitapgranda e ‘en gok satmas gerekenier” ile
tangabilirsiniz. Tam bir kitap kurtianna yonelik olan bu
1Otada QECTMIgN toriy saytalanndan gunumuzun sanat
eserierine UZanan bir yolcul

miotapkurdu wsahaf

Esinlonmig, Nostaljik
a3
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CITY ARCHIVE AND PRESS HISTORY

.o

Kent Arsivi ve Basin Tarihi
Izinde

20220327  Yelugulers?

Ahmet Prigtina Kent Argivi ve MGzesi ile baglayan rota,
Izmir Basan Mizesi ile Radyo ve Demokrasi Mizesi ile
devam etmekte_ Kent tarihinden, basin ve radyo tarihine
uzanan yazil ve gérsel zenginlikler ile gegmige dogru bir
yolculuk sizleri bekliyor.

#kentargivi #radyo sgazete #basin

Nostaljik
&

lle 1069.6 m seyahatin ve 3 hikayeler

JEWISH HERITAGE ROUTE

Yahudi Miras! Rotasi / Jewish
Heritage Route

20220321 Yelizguler?

Emirli Yahudilerin kiitUrel mirasian arasinda yer alan G¢
onemli sinagog olan Bikur Halim Sinagogu, Etz Hayim

Sinagogu ve Sinyora Sinagogu lle gegmigten gunamaze
gelen Yahudi ibadethanelerinin izierini takip edebilirsiniz.

Huzuriu, Rahatlarmg

o3

lle 263.5 m seyahatin ve 3 hikayeler.

DESSERT GOURMETS AT KEMERALTI

v

OYQ®
Rotalar (+]

ankaya Metro D o
D FevziPagaBi . 6'

Kemeraltyna gelmigken meghur tathlan tatmadan geri
donmek olur mu? Yodurtgu Hasan'in meghur yodurt
kaymak bal', SOt Ciced'nin bademli Kazandibi, Hisarona
Sambalicisinin meghur Sambalisi siz tath girmelerini
bekliyor, Clutensiz besleniyorsaniz da SOt Cicedi'nin
Kazandibi taths tam size gore

#gurmerotas: ¥kemeralu

Mutlu, Heyecanh
L2

lle 4458 m seyahatin ve 3 hikayoler

smartdema.es
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MODULE 2 = MODULE 2: Digital Event Organization Stories




MODULE 2:
Digital Event

Organization
Stories (Digital
City Marathon)

MODULE 2: DIGITAL CITY MARATHON
Objectives:

= to develop and organize digital story marathon events
with national and international participants to
experience and share new visitors

= to create a new destination based on gamified tourism.
Outcomes & Activities
= To achieve these objectives, three events were

specifically created:

= The first digital marathon name as 'SECOND EXPERIENCE
STORIES GAME'

= Second digital marathon name as ‘CITY TOUR GAME’

= A Gamified experience created by the National Gallery of
Slovenia (Narodna Galerija)



Second Experience Stories Game

The purpose of the event is to experience the stories shared In
the SmartDema App. by second users and to enable them to
share their own stories.

Accordingly, the users of the SmartDema App. were informed
about the Digital city marathon.

12 participants were selected who agreed to be voluntary.

The rules of the first digital City Marathon event are determined
as follows;

« The stories to be experienced will be determined by the participant
himself/herself.

* The determined story will be experienced and shared as a second
experience.

‘:nv‘i/ﬁ\?T._,.__ MA



City Tour Game

The second digital City Marathon, ‘City Tour Game,” was held on 21
July 2022 in Izmir.

Both local and international participants of the second multiplier
event, on 21 July 2022 at Movenpick Hotel Izmir, attended and
enjoyed the second digital marathon city event.

Participants who experienced the city tour game were informed in
advance about museums, ruins, restaurants and event venues within
walking distance of the event venue. They have visited the locations
and created their own emotion-based stories using the SmartDema

SMAXRTO=MA



Selected Stories of Two Digital Marathon City Events

= oyYQ U

@ Yorumlar

@ Yorumlar
20217110 aiiassdemir

Gergekten spor yapan insanlar igin Gok gGzel bir yrayQs yeri. Tespitiniz ve bligliendirmeniz igin Gok 20220228 Yagiz
tesekkarler. Cok guzeill & T2

20211110 mcakirél 20220228 MMC
Gergakten Katiyorum. Bende gittim ve gergekten ¢ok guzel tasvir etmissiniz. Mog

~ 20220228 Semrakqrakas
Cok lyl oimusg

Yorumunuzu yayinlaymn 2 F ! - 20220228 ayseguilé
Mokemmeidl @

Maks. 360 karakter.
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Algarian da harika olsn bir yer



A GAMIFIED EXPERIENCE BY NATIONAL GALLERY OF SLOVENIA
(NARODNA GALERIJA)

« The National Gallery of Slovenia organized three Sunday Multiplier Events.

* The events were held on the first Sundays of the summer months when the
entrance to the Gallery was free of charge.

» These days always feature additional programming (at least a guided tour of
the Permanent Collection), so adding a multiplier event represented an added
value.

« The number of visitors, especially international, is quite high, resulting in
more widespread dissemination.

* Importantly, with no entrance fee, we reached people who usually do not
come to museums. With free entrance, we also removed a financial barrier to
the dissemination of the app, which itself is, of course, free for all.



A GAMIFIED EXPERIENCE BY THE NATIONAL GALLERY OF SLOVENIA

(NARODNA GALERIJA)

During the multiplier events, the Gallery attendants presented to the
visitors the App. and its features and ask them to test it and
participate in a survey that helped us detect technical issues and the
user’s general profile. The attendants were present during peak
visitor’s hours, between 10 am and 2 pm.

In the end, 66 people from 26 different countries experienced the
Smartdema app at the National Gallery of Slovenia.

The visitors came from Belgium, Canada, Czechia, Finland, France,
Germany, Iceland, India, Italy, Jordan, Kazakhstan, Kosovo,
Lithuania, Malta, the Netherlands, Northern Macedonia, Poland,
Romania, Ukraine, the UK, the USA, Serbia, Slovakia, Slovenia,
Spain, Sweden.

SMA=RT ._,_MA



A GAMIFIED EXPERIENCE BY NATIONAL GALLERY OF SLOVENIA
(NARODNA GALERIJA)




Digital Event / Game - National Gallery of Slovenia

 Between the 18 July and 7 August 2022, the Gallery ran a digital event called
Personal stories from my hometown, in which people were encouraged to
register with the Smartdema App. and upload stories from their hometown
or village.

* The Gallery gamified the event by including small prizes for the selected
participants (annual ticket for two to the Gallery, guided tours of our
collection with a curator).
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Digital Event / Game - National Gallery of Slovenia

* The event was promoted on the Gallery’s social media profiles (Facebook,
Instagram), where it reached c. 20,000 of our followers. The posts included
appealing pictures and instructions on how to register and use the Smartdema

app.

* The campaign had a strong response on social media, with cumulative 230
likes and 354 views on the Gallery’s Instagram  account.

° narodnagalerija * Following

Narodna galerija

SNIIL Slap, UGLa 31 TUI YuLua . wavite
svoj najljubsi koticek, kulturno ali
naravno znamenitost v vasi okolici in
jo delite z nami.

@® 0d 1. do 7. avgusta 2022

Osebne zgodbe

Most, na katerem se dobis s prijatelji?
Spomenik, pod katerim sta se
zarocila? Sprehajalna pot. kjer si po
telefonu izvedel za udovito novico?
Vsak ima svoj kraj, ki mu je 3e posebej
ljub, saj je povezan z lepo izkuinjo.
Domac kraj je kulisa nasega Zivljenja —
obiskovalcem ga predstavite na bolj
oseben nacin in osvojite letno
vstopnico v Narodno galerijo za dve
osebi ali druge privlacne nagrade.

Qv W

= B Liked by EE—
bp 132 others

@ Add a comment...
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Digital Event / Game — by National Gallery of Slovenia

(Narodna Galerija)

Narodna galerija
20 July 3t 10:13- @
» NAGRADNA IGRA: ZGODBE IZ MOJEGA KRAJA

#® Na spletnem zemljevidu SMARTDEMA (& https://smartdema.es) ustvarite zgodbe iz svojega
kraja in z malo sree osvojite letno vstopnico v Narodno galerijo za dve osebi!

= Narodna galerija in ostali partnerji Erasmus+ projekta Smartdema smo razvili spletni zemljevid,

ki belezi custva in obcutja, ki jih vzbujajo koticki, umetnost ali hrana dolocenega kraja. Vabimo
vas, da na povezavi  https://smartdema.es ustvarite svoj profil in soustvarjate zgodbe, ki bodo
Slovenijo na oseben nacin predstavile svetu.

# Prvi izziv (od 18. do 24. julija 2022): LOKALNE SPECIALITETE

Na Smartdemi delite z nami recepte, fotografije najljubsih jedi, pripravijenih iz lokalnih sestavin,
pokaZite in opisite svoj vrt, sadovnjak, vinograd ali le sveza zelidéa v loncku.

Fotografije oz. videe poveZite v kratko zgodbo, jo opremite s custvencki in objavite na zemljevidu
Smartdema.

Vec informacij o nagradni igri, pravila in sploéni pogoji:
& https://bit.ly/3yRYhn3

L

[E] Neznani avtor, antwerpenska $ola, Dama na trgu, ok. 1650
#NarodnaGalerija

#Nagradnalgra

OO W~ 17 others

Narodna galerija
Published by Grega Gutman @ - 26 July at 13:55- Q3

» NAGRADNA IGRA: ZGODBE IZ MOJEGA KRAJA
https://bit.ly/Smartdema

B8 Na spletnem zemljevidu SMARTDEMA (& https://smartdema.es) ustvarite zgodbe iz svojega
kraja in z malo srece osvojite letno vstopnico v Narodno galerijo za dve osebi!

141 Drugi izziv (do 31. julija 2022): ZNAMENITOSTI MOJEGA KRAJA

Slovenijo bogati mnoZica znamenitosti naravne in kulturne dediscine. Mnoge so znane po vsem
svetu, za druge vedo le domadini,

Objavite svoj najljubsi naravni ali kultumi biser v bliZini vasega kraja in ga delite z nami!

€ Ved informacij o nagradni igri in navodila za objavljanje v Smartdemi:
https://bit.ly/Smartdema

# Narodna galerija in ostali partnerji Erasmus+ projekta Smartdema smo razvili spletni zemljevid,
ki beleZi custva in obcutja, ki jih vzbujajo koticki, umetnost ali hrana dolocenega kraja. Vabimo
vas, da na povezavi ) https://smartdema.es ustvarite svoj profil in soustvarjate zgodbe, ki bodo
Slovenijo na oseben nacin predstavile svetu.

#NarodnaGalenja

2,041 26
People reached Engagements Boost post
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Stories Created based on Digital
Events and Gamified Experience

National Gallery
of Slovenia




B Map / SMARTDEMA X + v = X
< C @ https//smartdema.es/in Q » % » = 0O @ :

© Focebook %

An.. G Google Yeni klasor »

1] Home Pageof the.. @) economia

ODYQ W

.. [ ViaMichelin: map \/ Vimjo - Kigisel bak G «

Airlines | U... [ Itinerario

Q MainPage @B YouTu

20220407

2
2
S
o

As the name suggests, this is the oldest square in Ljubljana. Today, it is full of charming houses, in
which there are restaurants, tea houses, small shops with handicrafts.. A really pleasant walk, the
real center of the medieval town.

&
Monskarcesta

Happy, Joyful, Peaceful, Relaxed

OB :
Translate this

o1:07
@ 34°C Gonesli A~ PEDEY g B

AR Aramak icin buraya yazin
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Not every stories are pleasant®

Map / SMARTDEMA X  + v = X

& C & https;//smartdema.es/ind Q » % » 0O 9 :

€ MainPage @B YouTube - Broadcas.. ) Facebook % ViaMichelin: mappe... N/ Vimjo - Kigisel baki.. G 1] Home Page of the... & omia @ Yonetim Bilimi/An.. G Yeni klasar »
OYQu

202117

Ivan Hribar was the most consequential mayor in Ljubljana’s history (1896-1910). In the aftermath of
the earthquake of 1895, he reimagined and modernized the city. A banker, he worked closely with
Czech companies that opened up shop in Ljubljana and was active in the progressive party. In 1947,
the Italian Fascist occupied the city and wanted to make him a puppet mayor. Draped in
Yugoslavian flag, he rather committed suicide by the Ljubljanica.

)
2
S
2
S
£
<

Proud, Sad-unhappy
Translate this

_ 01:09
@ 34°C Gonesli A « %D 90000 Fh

AL Aramak icin buraya yazin




B Map / SMARTDEMA X +

v — X
¢« G @ hips/smartdemaces o2 x »0M :
T Main Page fichel \/ Vimjo - Kigisel baki.. & ] Home Page of the... @& An. G Yeni klasr »

OoYQuw

20211117

A touch of the international. Mahler, one of the preeminent composers of the Belle Epoque, linked
traditional and modern compositions. A great conductor, he briefly worked in Ljubljana in 1881,

conducting his first true opera. His monument near the Ljubljana philharmonic was inaugurated
130 years after his arrival to the city.

Happy, Romantic, Nostalgic
an

Translate this

L Aramak icin buraya yazin

= 01:02
@ 32°C Gunesli ~ @ 7 D) g0

19.08.2022 54
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B Map / SMARTDEMA X +

v - X
< C @ httpsy//smartdemaces e x 0 :
Q) Main Page [ itinerario ViaMichel... [ ViaMichelin: mappe.. o Vimjo - Kigisel bak: G 1] Home Page of the. 3 omia @ Yonetim Bilimi /An.. G G Yeni klasor »

OoYQuw

Cross the Sustar bridge, cross the Sustar bridge, left to the City Square, right to the Stari trg, for
memories, for youth across the Sustar Bridge... A well-known Slovenian composition is about the

bridge that brings you to the junction of the Old and the City Squares of Old Ljubljana. A melody
that practically every Slovenian knows.

Happy, Joyful, Inspired
eeen

Translate this

01:04
L Aramak icin buraya yazin

19.08.2022 %

@ 32°C Gunesli ~ m 7 D)
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B Map / SMARTDEMA X + v - O

o2 x »0M :

Yeni klasor »

€ C ar

Q Main Page

'smartdema.es;

v/ Vimjo - Kisisel baki.. G 1] HomePageofthe.. @&

OoYQuw

2022.04.07

400 years ago, a mighty linden tree stood next to the Hercules fountain (today only a replica of the
baroque one) on Stari trg. In the well-known Slovenian poem Povodni moz, a dance took place
under it, from which the waterman dragged the vain girl Urska into the Ljubljanica river. "The
whirlwind was seen by the boatmen, but no one saw the Ursike anymore” Brr, the last lines make
you cringe...

Surprised

Translate this

— - - - 01:06
L Aramak icin buraya yazin [ @ 3:c Guanegli  ~ D) 19.08.2022 E4
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B Map / SMARTDEMA X + v - O

o2 x »0M :

An.. G Google Yeni klasor »

& c & htip

Q) MainPage @B YouTube - Broadcas.. ) Facebook % Dokuz Eyliil Univers.. JP P

'smartdema.es/in

[A ViaMichelin: mappe... N/ Vimjo - Kisisel bak G Google I] Home Page of the... @&

OoYQuw

20220407

1 trained as a ballerina in this building for several years. Busy... but worth it. Even today, when | pass
by, | listen to the sound of the piano and the instructions of the dance teachers. The windows are
covered with frosted glass, but if you're lucky, they close them a little in the summer and you can
catch a glimpse of the young aspiring ballet dancers... cute

Happy, Joyful, Proud, Inspired

e

Translate this

= 5 ot:11
L Aramak icin buraya yazin > @ 34°C Gonesli A & D mun T
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B Map / SMARTDEMA X +

v - X
¢« G @ hips/smartdemaces o2 x »0M :
Q) MainPage @B YouTube - Broadcas.. ) Facebook % [ itinerario ViaMichel... [ ViaMichelin: mappe.. o Vimjo - Kigisel bak: G Google I HomePageofthe.. @ economia @ Yonetim Bilimi/An.. G Google Yeni klasor »

OoYQuw

202204.07

The river that flows through the city, with its reflections, makes the view even more beautiful and
in the summer months pleasantly cools everyone who sits down by it. It used to be used by maids
to wash clothes, but today we only see a diver here and there on a cleaning campaign in contact
with the water. To actually wash something in the water.. no, | don't think it would be possible.
That's why we prefer to sit in cafes and chat with friends next to it.

Happy, Peaceful, Relaxed
@0

Translate this

L Aramak icin buraya yazin

’ 34°C Gunegli

87



B Map / SMARTDEMA X +

v - X
< c o x »0M :
Q) Main Page

P re

[A ViaMichelin: mappe... N Vimjo - Kisise!

mia @ Yonetim Bilimi/An.. G

Yeni klasor »

The street that connects the bus and train station with the city center and along which | walked
every day during my high school and university years to the gymnasium or to the college. Only
later did'| learn that this is the street on which most pedestrians walk on a daily basis. It is
surrounded by colorful Art Nouveau palaces, which you can admire while passing by.

Happy, Excited, Inspired, Nostalgic

[SXCR- X0

Translate this

L Aramak icin buraya yazin

. o1:14
CEE®ED gy, B
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*MODULE 3: Geo-App Creation
MODULE 3 and Geo-DEMA App. Training




MODULE 3

The Goal:

® The training program on the App Geo-DEMA. is about
understanding the process of an App creation from
both the designer and user's point of view.

The Learning outcomes
= Understanding the process of an App creation

= Understanding how to implement design thinking
steps

= Understanding UX, Ul and coding the APP



The SMARTDEMA module includes:
1. How to find out what App features
_ 2. What the App does
3. What data collects
4. User experience
5. User interface

6. The thematic maps you can make with the stories
MODU LE 3 published by the citizens.

7. The coding of the App.

Development of Skills
1. Graphic design
2. Agile framework

3. Dealing with the client and the coder



MODULE 3

The Module Tasks

To follow, we explain how to structure the creation of an
App based on the way the SMARTDEMA APP has been
designed. SMARTDEMA is just one of the ways to do it,
but you may have a different one.

Module 3.1 - How to find out what App features The
creation of an App is based on the design thinking
concept + Agile framework. In a few words, design
thinking requires you to follow the four steps: ideation,
prototyping, testing and iteration. The agile framework
explains the importance of having a backlog with all the
features the App must do and how you will code the
features across different sprints. Combining both
DT+Agile is essential since you will be interacting with
the final user and the coder most of the time.



MODULE 3

The steps you have to follow are these:

1. You need to know your client's needs, understand the fit for the App, why the
client may need this App and itz features. How do you understand your client's
needs? The only option is you ask them.

See as an example:

¢ The mukiplier event report on SmartDEMA project
* Transnational Project Mesting
*  hitps.Aenwew.smore.comdenspf

2. Create a first draft; that is the ideation process of Design Thinking. We strongly
suggest you use MIRO boards for the first design and prototype.

3. You have made both face-to-face and online; now is the time to iterate based on
the insights you got from the clients.

)

SMAXRTD=MA

STORIES THAT MOVE YOU




Assignment for yvour students:

Given a particular problem, e.g. "how to capture citizen's sentiment to design new
products and services."

Ask them to design a mock-up idea of an App

Ask them to prototype the concept using the MIRO board

Ask them to organize a face to face meeting to present the App

Ask them to circulate the MIRO board link with the idea to get online feedback.
Make a retrospective of the insights

Redesign the App features

Make a new iteration test with a different target group

MODULE 3

N O~ N -

5

SMARTD=MA

STORIES THAT MOVE YOU



" Module 3.2- What the App does You need to
understand what the App should do and what it
should not do. Many times happens, some of the

_ features requested are not used. The
recommendation is, do not code what you really

do not need. Understanding the fit "for purpose”
of the App is essential.

= What information do you want to collect or enable
the user to have? Assignment for your students:

MODULE 3

= 1. Ask them to explain what purpose each APP
feature serves and use the SCAMPER model
(https://www.designorate.com/a-guide-to-the-
scamper-technique-for-creativethinking/)

= 2. You will discover many interesting things and
certainly improve the features.



MODULE 3

" Module 3.3 - What data collects The primary
purpose of any App is to collect data in text,
photos, video, or maps. You must understand what
you will do with the collected data and how you
will analyze the data; moreover, if you are looking
for quantitative or qualitative data and what
software you will use for the analysis.

= Assignment for your students:

= 1. Ask them to define the kind of data and for what
purpose they will use the data.

= 2. Double-check if the data has a feature that
enables the information collection. We suggest you
implement
https://www.liberatingstructures.com/1-1-2-4-all/
to extract ideas about the data connected to the
features.



" Module 3.4 & 3.5 - User experience and User interface
We refer to the App design and what the user can do
with the App. The importance of feedback through

_ multiple iterations has been highly demonstrated.

Another point to consider is that the user is already
immersed in many different Apps, so somehow, the

facto standard is available on Instagram, Facebook,
and many other Apps.

= Business—and life in general—has become

MODU LE 3 increasingly dependent on the internet, web apps and
mobile apps.

= As a result, companies have found that the best way
to compete on the web is to prioritize building an
attractive and efficient user interface (Ul) that
optimizes the user experience (UX). In this training
program, we define what a user interface is, discuss
elements of Ul vs UX and provide tips for creating an
interface that converts users into customers.




MODULE 3

= "User experience" encompasses all aspects of the end-
users interaction with the company, its services, and its
products.  https://www.nngroup.com/articles/definition-
user-experience/

® The user interface (Ul) is the point at which human users
interact with a computer, website or application. The goal
of effective Ul is to make the user's experience easy and
intuitive, requiring minimum effort on the user's part to
receive the maximum desired outcome.
https://www.indeed.com/career-advice/career-
development/user-interface

Assignment for your students:

= 1. Ask your students to use Canva, photoshop, illustrator,
in-design, or any other software to create the first design
Mock-up.

= 2. When the Mock-up is ready, test it over the net and get
feedback for a new iteration.


https://www.indeed.com/career-advice/career-development/user-interface

MODULE 3

" Module 3.6 - The thematic maps Graphic visualization of
the collected data is essential. The concept we need to use
is filtering and mapping data.

" Three main elements need to be combined, the map
(Google is the best choice because it enables different
layers of existing information), the geo-coordinates that
have to be captured automatically when the user interacts
with the App and the filters for creating the maps. For
example, filter for emotions.

Assignment for your students:

= 1. Ask your students to analyze Google maps and create a
potential list of filters. When done, print the maps to
discuss with the students the information contained in the
maps they have created and connect it with services and
products.

= 2. There is plenty of information in Google maps for this
exercise.



MODULE 3

" Module 3.7 - The coding of the App Between the
phases of ideation, prototyping, testing and iteration,
there is a coding step.

" There are two ways of coding, one for an App that you
put in the Apple store and Google play.

= We recommend not doing that and instead creating a
Progressive Web App.

" The main difference is that the Progressive App will
work on your phone as an App, but it will work on your
computer. On top, it will be much easier to introduce
changes at a lower cost.



MODULE 3

= The Agile framework plays a role in this module

because you create the backlog of features and divide
them into Sprints. The Sprints for testing and iteration
are coded one after the other based on the insights of
the user. However, you have to decide on a minimum
App  structure. We suggest you use this
https://www.liberatingstructures.com/7-15-solutions/

Assignment for your students:

= 1. Define the must contain the App. Use the criteria

from the user's point of view. Must be able to......... ?

= 2. Once you have the features, look for a coder and

have a conversation to experience how they think and
what they can do.



MODULE 3

= Resources: The teacher's job contribution is to be
based on the training content and look for the
resources.

= Conclusions: From these seven steps, you can create
the App prototype for any purpose you may need.

= The more you develop critical thinking with your
students, the better and easier it will be to coder the

App.
= |f you plan to create a service or a specific product with

the App data, it is worth involving the final target group
in the conversation.



MODULE 4 *MODULE 4: Data Analysis




Data Analysis




SMALL DATA vs BIG DATA

Data is small enough for human
comprehension

Data is too large to be analyzed by humans

Data is made up of small elements that are
make them:

e readable

® accessible

e understandable

® usable

Data is specific to machines. It is generally
characterized by 3V:

e Volume

e Variety

e Velocity (speed)

Data generally provides information that
answers a specific question or addresses a
particular problem

Invented by the web giants, Big Data is a solution
designed to allow everyone to access giant
databases in real time

Data concerns the end user. These data
provide information on what he needs, on his
reactions and feelings

Collecting and processing data on a large scale can
be time consuming, as can feedback




Qualitative method vs. Quantitative method

The qualitative method is a search
for meaning

The quantitative method is a data
collection technique associated with
concrete data

It focuses on opinions and
motivations

It allows us to analyze behaviors,
opinions, or even expectations in
measurable quantities

It tends to focus on "how?" and
"why?" questions

She tends to favor questions like "how
many?" and "how often?"




Which software to analyse the data?

e NVivo will be used to analyze Smartdema data. It is a
qualitative data analysis software

e Other software exist
O ATLAS.ti, Provalis Research Text Analytics Software,

Quirkos, MAXQDA, Dedoose, etc.

® Open source sottware exist also:
O R project + specific extensions

O The interface is designed for statistics specialists.



https://www.qsrinternational.com/nvivo-qualitative-data-analysis-software/home
https://atlasti.com/
https://provalisresearch.com/
https://provalisresearch.com/
https://www.quirkos.com/
https://www.maxqda.com/
https://www.maxqda.com/
https://www.dedoose.com/
https://www.dedoose.com/
https://www.dedoose.com/
https://www.dedoose.com/
https://www.r-project.org/

NVivo

Software designed by QSR International

Allows you to organize, code and manage your data as well as to

]tacmtate its analysis with visualization, memorization and reporting
unctions.

WARNING, the (difficult) work of sorting the data still rests on your shoulders.

It helps you analyze text, audio, video, email, images, spreadsheets,
online surveys, web content and social media from various sources.
Through a browser extension "Ncapture", it allows collecting data
directF from the web

Even if it is essentially a qualitative analysis software, it also allows
to make quantitative analyses



https://www.qsrinternational.com/nvivo-qualitative-data-analysis-software/home
https://help-nv.qsrinternational.com/12/win/v12.1.96-d3ea61/Content/ncapture/ncapture.htm?_ga=2.133442766.1105272030.1582712644-1966804504.1581674142

Import the collected information
(corpus) into NVIVO

Record your thoughts as
you go along

Corpus analysis process
with NVIVO

Code themes into nodes

Search your corpus for identical themes
Query using queries

Group the results under a single Nl

theme (node) and explore them



Data Quality is an Important Criterion

e Before you can process the data, it is important to clean it:

®)

Make sure that the columns and rows have been exported correctly.
Some characters may cause problems
Delete irrelevant data (sometimes people write irrelevant content

not related to the context)




Create a new project  Open an existing project

NVivo 12 Plus : = Vivo 12 Plus

Racent fro jects


http://www.youtube.com/watch?v=d0Va8fBrOFU
http://www.youtube.com/watch?v=ashoaxdxWhY

Import data

Cases
- : s g ‘Wen TE@ Oz BeEEE S o Units of analysis

o . ‘ o  In SMARTDEMA context each story = a case

~~~~~ e PO X AR e = z e Close-ended questions => Attributes
' 2 g o question formats that provoke a simple response
e AR from a respondent. e.g.: smiley
; o  attributes are the values that these fields can
- T E B contain. e.g.
. Open-ended questions => nodes
= - o anopen-ended question is a question that cannot
: be answered with a "yes" or "no" response, or
with a static response. e.qg. title, info, tags
o  the contents of these fields will be grouped into

nodes or themes



http://www.youtube.com/watch?v=wDVkSJzkGwU

Where to find cases?

v O , Lo

Shverse dats

i

These cases can be used for future cross-referencing and analysis



http://www.youtube.com/watch?v=Mi4_ik5CMOg

Access Sentiment Analysis

In the import process, we asked NVivo

S Ak g i Eeeiee to code sentiment.

i e The result is divided into 2 classes :

~~~~~~

T | o Positive
“ °n e 5 s Moderately positive
= Sreme e aa—— ; . Very positive
v AT o Negative
- plime—— s Moderately negative
aiinlssmimrce MR s Very negative
e Beware that the results are not always

reliable. Is should be corrected manually


http://www.youtube.com/watch?v=LcVMF2uS4_M

Word Frequency

NVivo allows to highlight the vocabulary

' EERE & e used in a certain context
— e It presents the most frequent words in
. b mam g e different ways:

vt o List
: o Word cloud (The word cloud will list all

- --.Tif-." fugivofony ' the words used by the story writers, and
= ‘m i : . .
= Bt }EEETZB;?"_‘; i highlight the most used)

’:‘ || “3“3 3 ' o Tree map

g_xau Wnussim {

K ““““"
RO 5t
el 2 mlwnf““
E L vida 3'
e

et i
SULSS |

nnnnn


http://www.youtube.com/watch?v=rmQwj8dDbIM

Explore and Create Node Manually

This procedure brings together the

different themes addressed in the

stories
- . . | e NVivo uses Nodes for a collection of all
Fous | the sections of qualitative data

: R a (references) that have been coded as

belonging to a project theme.

""" e For example, all the segments of
‘ i . text/audio/video/picture in
o . o SMARTDEMA corpus which refer to
' Castle will be coded to a node called

“Castle”.



http://www.youtube.com/watch?v=2fOL_rtKf2o

Explore Corpus and Create Nodes by Queries

When you have explored at least
10% of your corpus, you can have
e ' an idea about the content

o At this level, you can use queries
to code the text


http://www.youtube.com/watch?v=vqUwPgVx6tI

Boolean operators

Operator

OR or

| (pipe) or
&
(ampersand)

AND or
&& (two
ampersands)

NOT or

- (hyphen) or
! (exclamation
mark)

Description

Searches for items containing
either (or both) of two terms.

When you enter multiple words
or phrases without an operator,
the OR is implied.

Searches for items containing
both terms.

Searches for items containing
the first term but not the
second term.

Cannot be used with a single
term.

Indicates a required term.
Searches for items containing
the required term and
optionally the second term.

AORB

A AND

A NOT

+AB

Use an asterisk (*) as a
substitute for zero or
more characters—
cannot use as first
character.

Use the question mark
(?) as a substitute for &
single character—
cannot use as first
character.

Use the tilde (~) after
a word to find words
that differ by one
character (added,
removed or
substituted) from the
search term.

Use the tilde (~)
followed by a number
to finds words that are
within a specified
word distance frem
each other.

g't

gt

color~

analyze~

“happy
busy“~10

Wildcard and proximity
characters

will find get, great and gt

get and got but not great or grunt

colors and colour

analyzes and analyse

Searches for instances of the words Other special characters
happy and busy within 10 words of

each other

() Round Groups clauses to form subqueries
brackets
Double quotes Enclose a phrase to search for the entire

phrase




Explore Corpus and Create Nodes by Queries
Using Advanced Operators

B As shown in the previous slide,
...... e m———— e B . NVivo offers advanced search

options.
e In this video, we explain how to

o i create a code using bartering.
o impression* = impressionist,

.....

impressionism


http://www.youtube.com/watch?v=zrSrl2MIObc

Classify nodes

e« When coding your corpus,

you may have to reorder

your nodes as you discover

the content

e This procedure is easy to do
with NVivo


http://www.youtube.com/watch?v=oJX50NzLgRM

Code Closed-Ended Question

condlfl ; "

e Inour corpus, we used smileys to
classify the content into nodes

= e This choice will allow to create a
ks matrix Coding cross the different

(EEET 35270

nodes



http://www.youtube.com/watch?v=BDEKHC0cICI

Matrix Coding Analysis
e

- . — ‘ In order to understand if certain

I L et T |
— = ~ places, artists, etc. provoke
e —_ ~ certain emotions in the users, we
= . . .= — === crossed the data related to these

variables with the emotions.


http://www.youtube.com/watch?v=o0RZaYFotLc




®" The Open Badge definition As a trainer, you start
explaining

_ = 1. What OPEN Digital BADGE is A Digital Badge represents
a skill, learning achievement, or experience. Digital badges
can be earned in a wide variety of environments

= Digital Badges can represent competencies and

involvements recognized in formal or informal learning In
MODU LE 5 addition to the image-based design, badges have
metadata to communicate details of the badge to anyone
wishing to verify it or learn more about the context of the
achievement; it signifies.

® Badges are issued by individual organizations who set
criteria for what constitutes earning a badge

= Earners can display their Digital Badges online and can
share digital badge information through social networks



Why use OPEN BADGE

= Skill Recognition. Students can use the ODB to recognize
achievement in any setting across the different stages of
an individual’s life.

_ = Pathways of Expertise. Students can use the ODB to build

pathways to support individuals to work towards learning
goals, provide routes into employment, and nurture &
grow talent within organizations

® Transfer of Skills. They are based on the Open Badges
MODU LE 5 standard, which enables badges to be issued and
transferred across the web and other digital exchanges,
across different learning providers, and across borders.

® Talent Identification. They provide a new way to identify
talent based on competency and attitude, helping
employers and educators better match individuals with
non-traditional experiences to relevant opportunities.

= Alternative Validation. They provide an alternative way
for learners to get validation for their skills and
achievements and share them with employers



MODULE 5

" Tools & Platforms The platform choice depends on
your criteria; each platform offers different
possibilities. Explore one by one.

= SMARTDEMA Open Badge uses

https://info.badgr.com - https://info.badgr.com/
(previously Mozilla backpack) -
https://openbadgepassport.com/ -
https://openbadges.me/mybadges -
https://openbadgefactory.com/en/service-levels/ -
https://credly.com

= Design tools

http://www.makebadg.es/site - https://badge.design/ -
https://www.adobe.com/fr/express/create/badge



_ = Assignment for your Students:

= 1. In creating your Open Digital Badge, they should
answer these questions and make the Image of the
Badge. These questions are mostly the questions they
will find on the platforms.

MODULE 5

= 2. You need to choose one platform, create an account
and fill in the data. - Who is the issuer of badges? -
Who are the earners, and who is my target group? -

Why will they take my badge (the advantage of my
open badge compared to the existing open badge)?



MODULE 5

Assignment for your Students:

= What skills will the learner acquire? And which criteria
will be used to assess the acquired skills?

= How will the earner develop these skills?

"= When the open badge has been issued, or will it be
issued? Is the open badge limited in time?

= What “understandable” name will you attribute to
your badge name? - Bonus: Am | applying a standard
that can give more weight to the open badge?

" The example of SMARTDEMA OPEN BADGE

https://eu.badgr.com/public/badges/ust6tirqRcOiWzm
cZ8IL-w



Open Badge Examples created
by Partners within the
SmartDEMA Project

MODULE 5




Who the issuer of badges is?

» Dokuz Eylul University Faculty of Tourism, Gastronomy & Culinary Arts

Why will they take my badge (the advantage of my open badge compared to the

existing open badge)?

« The major advantage of taking this open badge is that the university, the School of
Tourism, particularly the gastronomy & culinary arts department is issuing this badge.
Dokuz Eylul University ranked the first in Turkey and is amongst the top 100-150
universities in the world for “hospitality and tourism management” based on the
academic ranking of world universities list by Shanghai Ranking 2022. DEU was
selected as one of the research universities in Turkey by the Turkish Higher Education
Council.

Who are the earners, who is my target group?

 Our target group is chefs, food specialists, dieticians, nutritionists, gastronomy &
culinary arts students, and those who are really interested in local, healthy food and
diets

And, which criteria will be used to assess the acquired skills?

¢ There will be several criteria to assess those acquired skills. For example, those who
want to take this badge are expected to reflect the nutritional healthy cuisine
including detailed knowledge of the ingredients, the preparation of the recipe, at
least 10 video recordings of the cooking process, 10 stories, a photo of the cooked
dish and making 5 thematic routes on the app.

What skills the learner will acquire?

« The learners will acquire digital literacy by reflecting on the Mediterranean, local, healthy

food menu alternatives including gluten free, vegan while using the app.
I_ I N K OF D I G ITAL OPEN BADG E » The learners will also acquire Nutrition literacy that can be defined as, “the degree to which
individuals have the capacity to obtain, process, and understand nutrition information and

C R E ATED BY D E U skills needed in order to make appropriate nutrition decisions”

When the open badge has been issued or will be issued? Is the open badge limited in time?

https ://eu - badq I.CO m/D u bl iC/badqu/ * The open b_adge will be issued digitally as soon as the learners fulfil the prescribed criteria.
UJHfbxZL QNOK ' zFiQHfgmg - Noexpiatin dae.

« There will be several criteria to assess those acquired skills.
« Local food experience.



https://eu.badgr.com/public/badges/UJHfbxZLQNOk_zFiQHfqmg

= This certificate will certify that the participants are able
to

= Participate actively in the seminar given by experts
(Transferring historical and mythological stories by
combining them with their own stories)

= Participate actively in the seminar titled “Foga’s stone
houses and streets (being able to reflect their stories
through photography or painting with this acquisition

= Participate in the kitchen workshop actively
(Learning and accompanying the production of dishes
reflecting the herb culture in Foga.

= Participate in the seminar where folk tales and legends of
recent history are told.

= Participate in the Foca Public Education Center" medical
and aromatic plant breeding seminar" with the aim of
learning the medicinal plants grown in Foga and their
usage areas.

LINK OF DIGITAL OPEN BADGE
CREATED BY FOCA MEM = Understand and use the different digital tools such as

Smartdema application.
https://eu.badgr.com/issuers/623f06c2

5beac903ffbcde8a/badoes/623f0d454
5ba4321489bb49d/overview



https://eu.badgr.com/issuers/623f06c25beac903ffbcde8a/badges/623f0d4545ba4321489bb49d/overview

At the end of the training, participants will have

= developed new skills and competencies
through the interactions between participants.

= enhanced their knowledge of digital
destination management.

= enhanced their knowledge of cultural,
historical and healthy nutrition points of the
place that they live.

= The participants will get these skills :
-digital tools in the city
-workshops

LINK OF DIGITAL OPEN BADGE  -storytelling
BY FOCA MEM

https://eu.badgr.com/issuers/623f06
c25beac903ffbcde8a/badqges/623f0d
4545ha4321489hbb49d/overview



https://eu.badgr.com/issuers/623f06c25beac903ffbcde8a/badges/623f0d4545ba4321489bb49d/overview

Open Digital
Badge by
National
Gallery of

Slovenia

Romanticism

1200-1950

Earn the digital badge Slovenian Visual Arts 1200-1950
What is 2 digital badse?

Dhigratbarizes areanline sl sints of an gccomplitioes el
How do I earn the digital badge of the National Gallery?

We prepared six quizzes on the art styles and works that are exhibited in the Permanent
Collection of the Gallery. You will be awarded the digital badge if you score 85% or higher
on all six quizzes. To solve an individual quiz, enter your name, surname and e-mail. Your e-

mail will be used strictly to award you with the badge once you passed all six quizzes.

Before you start solving each quiz, we recommend you watch short videos or read e-books

with presentations.
The topics are:

» the Middle Ages
Baroque
Neoclassicism
Romanticism
Realism
Impressionism



Open Digital
Badge by

National
Gallery of
Slovenia

The National Gallery of Slovenia prepared a digital badge that focuses
on the museum’s permanent collection.

= to present Slovenian and European art from the 13t to the 20t
century with a focus on six art styles: Middle Ages, Baroque,
Neoclassicism, Romanticism, Realism, Impressionism;

" to prepare digital booklets and a quiz for each of the styles;

® to prepare and test online infrastructure and content that will help
digital cultural heritage operators to better connect with various
audiences;

= to align the Smartdema project goals with the strategic aims of the
Gallery to ensure the sustainability of the project’s results.

By earning the digital badge Slovenian Visual Arts 1200-1950, the user:

= shows a thorough understanding of the main developments of the
Slovenian Visual Arts from the 13th up to the middle of the 20th
century,

® is capable of presenting the main artistic styles in European art
history between 1600 and 1900;

® acquires the knowledge needed to create content as a digital
cultural heritage operator.



= The aim of the digital badge is to be available to all who
visit the Smartdema website or the website of the National
Gallery of Slovenia, with no need for registration - the user
merely has to put in her/his e-mail address to receive the
certificates and the badge.

.. " The Gallery used its previous experiences with digital

Open Dlgltal games to design the badge: the Gallery operates an
Badge by interactive app that features several gamified aspects
Nationa| (finding a work of art, answering questions about it,

Gallery of
Slovenia

connecting general knowledge with art history through
multiple choice answers, left/right swipes, puzzles).

® The Smartdema project thus allowed the museum’s digital

cultural heritage operators to learn about a new way to
gamify the museum experience and make the knowledge
one gains in it certifiable and available on multiple
platforms.



Badgr Signin  Create Account

Necmettin Erbakan University < Tourism Destination Management

Tourism Destination Management

Created on 7 Haz 2022 @ Offered by
Necmettin Erbakan

This Badge certifies a series of training on Tourism, Teacher Training, and
Tourism Destination Management Badge Modules. The participants are
able to engage in a digitally personalized way to discover their emotions
triggered by different aspects caused by places in the destination through
the App. The practical modules strengthen critical competences to analyze
current conditions of DM. It will help participants to develop new
knowledge, skills and competencies through the interactions between other
participants and sharing of existing local knowledge and experience. The
learner will acquire basic skills: Ability to analyse the needs of the digital
tourism sector considering its corporative values and the design of new
services and opportunities. Ability to analyze and understand the
relationship between tourism and local development within the SmartCity
demands framework. Ability to learn independently and sensitivity to
efficiency of smart destination tools. [less]

University

LINK OF DIGITAL OPEN BADGE
CREATED BY NEU

https://eu.badgr.com/public/badges/IAzp
tWzJSuKyGhSfarD-cw



https://eu.badgr.com/public/badges/lAzptWzJSuKyGhSfarD-cw

a comprehensive
collection of the
emotions that live
inside the emotion
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